OPIAHN3AUMA BN3HECA

3agaHne «Komnnekc MapKeTuHra»

[aHHOe 3apaHne HanpaBNeHO Ha Pas3BMUTME OCHOBHbIX KOMMETEHUWIN cneumanicTa B
00nacTn MapkKeTUHIrOBOW aHaNUTUKL: pasnoxeHne Lenoro Ha 4acTu, Monck
3aKOHOMEPHOCTEWN, FreHepupPOBaHNe rmnoTea.

ANropuTM BbINONHEHNS:
1. Bbibepute nioboe npeanpuatie/npoaykT/6peHa
2. HauvHuTe nonck nHbopmMaummn yepes nobdslie BTOPUYHbIE MCTOYHMKM
3. Pacnpepenante nonyyaemyto nHGopMaLmio U rpynnmpymnTe ee no NpeaMeTHbIM
nonam ¢penmsopka
4. ChbopmynmpymnTe BbIBOAbI O TOM, KakuM 06pa3oM GyHKUMOHUPYET BbIOPaHHbIN
OObBEKT B KaXaoM 13 YacTen GperMBopKa.

*[[/15 AaHHOIroO BapmraHTa BblibpaH GrerBopk «KOMIIeKc mMapketTnHra 5P

Product Price Place People Promotion
MpopykT | LleHoobpasosaHue | KaHanbl 1 KnneHtsl | [poaoBuxeHne
/BpeHn TOUKM
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